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CIAA at a glance

26 National Federations

CIAA

29 Sector Federations 22 Major Companies

e.g.
• FIAA (Austria)
• BVE/BLL (Germany)
• PFPZ (Poland)
• FDII (Ireland)
• ANIA (France)
• …

e.g.
• The Brewers of Europe
• ECF (Coffee) 
• EDA (Dairy)
• CLITRAVI (Meat)
• ESA (Snacks)
• …

e.g.
• Coca-Cola
• Danone
• Unilever
• Nestlé
• Südzucker
• …
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The EU-27 food and drink industry:
Key facts and figures 

What determines the competitiveness of 
the European food and drink industry?

1) Qualification of workforce

2) R&D and Innovation

3) Production growth

4) Concentration in the retail sector

5) Access to international trade

6) Competitive supplies of raw material

7) Regulatory environment

Competitiveness
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(1) Qualification of workforce in an 
industry dominated by SMEs

(2) R&D and innovation

EU

Non-EU
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(3) Production growth

EU

China

Brazil

Japan

(4) Concentration in the retail sector
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(5) Access to international trade

EU market
share -30%

(6) Competitive supply of raw material
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(7) Regulatory environment

Competitiveness

Competitiveness

2009 - Final 30 recommendations of the High Level 
Group on Competitiveness of the agro-food industry 
of the European Union

Food supply chain functioning

2009 - Communication of the European Commission “A 
better functioning food supply chain in Europe”

Commission response to the challenges 
of the food and drink industries
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30 Recommendations of the High Level
Group (HLG)

1) Holistic approach for the agro-food industry

2) Support of ambitious development of the CAP

3) Supply of raw materials at competitive prices

4) Sustainable industrial policy

5) Energy efficiency of the agro-food industry

6) Comprehensive impact assessments

7) Harmonised EU food legislation

8) Efficient authorisation procedures

9) European incident management system

10) Better support for SME’s

11) Better access to finance

12) Better access to funding research programs

13) Better access of SME’s to global markets

14) Improve integration of SMEs in the food chain

15) Ensure functioning of the food chain

16) Study of the effect of private labels

17) Increase attractiveness of the food industry

18) Establish social dialogue in the food industry

19) Encourage use of ICTs

20) Promote clarity of information to consumers

21) Enhance research and innovation efforts

22) Better use of existing R&D instruments

23) Support development of new food technologies

24) Reaching a WTO balanced agreement

25) Bilateral trade negotiations

26) Better promote international trade standards

27) Enhance respect of intellectual property rights

28) Define better position in global markets

29) Simplify customs formalities

30) Sector-specific approach for rules of origin


